














For those who are
about to...

If you are embarking on a
political career you need

a lot of energy, a positive
attitude and an unshakeable
belief in yourself. You will
also need professionally-
produced campaign
materials. If there is one
thing a skeptical voter can
sense it is quality, or lack of
it. Your photographs, signs,
brochures and leaflets must
be the best you can afford.

The basic kit for the
campaign includes an
election sign with your
face, name and electorate,
a few reams of letterhead,
doorknockers to leave if
people are out when you
call, forms for postal votes
and how-to-vote cards for
the day itself.

If you are serious you'll need
a variety of leaflets including
one that introduces you,
your achievements, your
commitments, policies and
plans.

You might bring out an
issues-based leaflet for
something significant in
your electorate.

For major campaigns, you
can add business cards,
billboards, stickers, t-shirts
and caps, even balloons!

Materials that work are
‘on message, use clear
language, employ effective
photography, have quality
production and above all,
have no mistakes.
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Continuous campaigning

Between elections you keep
yourself top-of-mind by what is

called ‘continuous campaigning’

The materials needed here
include calendars, community
information such as important
phone numbers, regular
newsletters and of course you
need to stay in touch with the
community, attending every
meeting, opening, launch and
event on your patch.
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Marketing yourself

The simple secret of marketing
is to do good things and tell
people about them. It’s not
enough to have achievements.

You have to communicate them.

If you are unclear on which
issues you should tackle first,
start by listening. Listen to
people, act on their ideas and
don't forget to report back!

Do you need a web site?

This is not a trick question. You
may think a web site is essential
these days, but if it becomes out
of date, it can do you more harm

than good.

If it is broken, with bad links,
and not updated, you are better
off avoiding it altogether.

If you are hoping to represent
people, you need to be careful
not to present any sub standard
materials.
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Behoal Cleaners

The 1996 "School cleaners' campaign" was judged the
best union campaign at the following ACTU congress.

School cleaners' campaign

In 1996, school cleaners throughout Queensland
were sent letters terminating their employment
from the end of the year. Their jobs were going to
be privatised.

ToadShow worked closely with their union, the
LHMU, to run a political and media campaign

to get them reinstated and stop privatisation.

The essence of the campaign was to gain public
support to put pressure on the State Government.

ToadShow devised all the campaign materials, in
particular a range of signs for cleaners to carry at
rallies, as well as preparing all the media releases.

The Union ran rallies daily and cleaners wrote
letters to MPs and newspapers. The campaign got
massive media coverage and less than 5 weeks later
all school cleaners were reinstated.
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Ambulance campaign

In 2009-2010, ToadShow worked with the
Ambulance section of the LHMU to improve
communications with its members and regain
a focus on important issues facing Queensland
Ambulance Officers.

A longstanding wage case was before the
Queensland Industrial Relations Commission.
Plus the Union wanted to raise awareness that
Ambulance Officers are often victims of assault at
work and have lengthy delays when transferring
patients to hospitals.

The campaign was badged Better Reward and
Recognition for Ambulance Officers. ToadShow
worked with the LHMU to design and build

a member-focused web site, prepare regular
newsletters and keep the web site up-to-date.




Company structure

ToadShow Pty Ltd is a privately
owned company registered in Queensland.

ABN 63 073 488 114

Directors:

Anne Jones, Rick Caskey, Damien Ledwich,
Robert Whyte.

Contact details

ToadShow office and postal address:
2 Eton Street, Toowong QLD 4066

Telephone: 07 3335 4000
Facsimile: 3217 8544
Email: incoming@toadshow.com.au

Website: www.toadshow.com.au

Quality assurance

ToadShow has a self-assessed quality
system which conforms to AS/NZS

ISO 9002: 1994 and has been specifically
developed to cover all the work we do.
We are currently in the process of
upgrading that system to ISO 9001:2008.

All project documentation is prepared

to conform with Australian drawing
standards AS1100 and for compliance with
ISO 9001 series for project documentation.

Professional indemnity insurance
Insurer: AON

Indemnity: $1,000,000 any one claim,
$2,000,000 in the aggregate

Underwriter:
Zurich Australian Insurance Limited

Public liability insurance

Insurer: AON
Policy Number: CPF7C012767QLD

Limit of Indemnity: $10,000,000 any one
occurrence (except Products risk which is
any one period of insurance)

Underwriter: Vero, CGU, Allianz

WorkCover

Insurer: WorkCover Queensland
Policy Number: WAA870209191

Workplace health and safety

ToadShow’s Workplace Health and Safety
Policy ensures all directors, employees,
visitors and contractors are provided with
a safe and healthy work environment
pursuant to Queensland law.
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